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Sessions 2023 — QUESTIONNAIRE ECRIT
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Anglais GED / GSH / GSI

PART I: READING (20 marks)

Copy only the numbers / letters / words asked for onto your answer sheets. Do not copy questions!

TEXT 1: US companies target junk food ads to people of color

Johane Filemon is tired of beating back the ads for burgers, french fries, high-sodium chips, candy
and soda — aimed not at her, but at her five young children. “You’ll see these ads pop up for sugary
expensive cereals, to get the kids to pressure their parents to purchase these foods, and then you
as the parent look like the bad guy because you're not buying them,” Filemon says.

The nutritionist, whose children range from nine months to 11 years old, steadfastly blocks mobile
game and internet ads so they aren’t exposed to junk food messaging at home. Still, the barrage is
constant, says Filemon, who posts about parenting and nutrition on Instagram. They are on TV,
YouTube, social media platforms, game-streaming apps and even mobile educational games.
Filemon, who is Black, specifically worries about families of color, who she says are being
systematically targeted with ads for unhealthy foods.

Her concerns are supported by a slew of research.

A new study published in November by the Rudd Center for Food and Policy Health at the University
of Connecticut found that US food companies disproportionately market unhealthy food and drink
— including candy, sodas, snacks and fast food —to Black and Hispanic children, teens and adults.

In 2021, Black youth and adults viewed up to 21% more food and beverage commercials than their
white peers, according to the report, which also found food companies increased their advertising
spend on Spanish language TV as a total proportion of their TV ad budget.

The study’s findings build on research that goes back more than a decade. In 2010, Rudd Center
researchers found an increase in fast-food adverts geared towards children and they found Black
children were exposed to 50% more fast-food ads than their white peers. A 2014 Arizona State
University report revealed fast-food restaurants in predominantly Black neighborhoods were more
likely to target advertising to children — including displaying kids meal toys and using cartoon
characters.
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